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JCS/D&CB INFORMATION AND STYLE SHEET

Focus and Scope

The primary objective of the Journal of Consumer Satisfaction, Dissatisfaction and
Complaining Behavior, and our biennial conference, is to publish and disseminate cutting-edge
research related to Consumer Outcomes such as satisfaction, loyalty, and word-of-mouth. We invite
research that examines constructs that serve as antecedents and/or consequences of satisfying
experiences. The journal seeks to promote theory development in these areas via reporting quantitative
and/or qualitative inquiries and conceptual studies within relevant business disciplines.

Peer Review Process
All of the JCS/DC&B content is subjected to peer review. Reviewers have no conflict of
interest. Reviewed articles will be treated confidentially.

Review Procedure: Reviewers are used in a double-blind review process. Upon return of the
reviews, the editor makes the decision to accept/reject/revise, and the contact author is notified.
Reviewers' comments are provided to the author(s).

Double Publication: To protect JCS/DC&B, any and each author who allows a manuscript to
be published in JCS/DC&B guarantees that the paper accepted for publication in JCS/DC&B is not
copyrighted elsewhere or that all copyright clearances have been obtained and delivered to
JCS/DC&B and also guarantees to pay any and all damages and legal expenses resulting from any
copyright problem existing at the time of publication in JCS/DC&B. As the authors are the only ones
who have full knowledge in this matter, they are the ones who bear full responsibility and liability for
full disclosure to JCS/DC&B.

Timing of Submission: Papers can be submitted at any time and will be reviewed and
accepted/rejected as quickly as possible. The journal's goal is to provide reviews within 60 days of
submission. Manuscripts submitted to a special issue will be reviewed after the closing date for
submissions; they will not be reviewed on a rolling basis unless stated otherwise. Manuscripts should
be submitted to:

https://jcsdcb.com/index.php/JCSDCB/about/submissions

Publication Frequency
The JCS/DC&B is published twice yearly, in May and December. In 2015, the JCS/D&CB
migrated to an online format.

Publication Ethics

The JCS/DC&B takes all reasonable steps to identify and prevent the publication of papers
where research misconduct has occurred. All submissions are subject to search for prior publication
or unattributed sources. The JCS/DC&B or its editors never encourage or knowingly allow such
misconduct to occur. If JCS/DC&B is made aware of any allegation of research misconduct,
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appropriate steps will be taken. Articles found to violate copyright, contain plagiarized material, or
other research misconduct shall be subject to retraction or correction. Corrections, clarifications,
retractions, and apologies will be utilized when needed.

Author Responsibilities

There is no fee for manuscript processing and/or publishing materials in the JCS/DC&B, but
authors must participate in the peer-review process. All authors must have significantly contributed
to the research. All authors are obliged to provide retractions or corrections of mistakes. A list of
references and financial support must be provided. Publishing the same research in more than one
journal is forbidden.

Subscriptions
Due to rising postage and printing costs, the JCS/DC&B has transitioned to an online, open-
source journal. No subscription is required.

CS/D&CB Publication List

All previous journal volumes and recent conference proceedings are available jcsdcb.com.

Correspondence

All correspondence should be sent by email to the editor.
Mohamed ASSOUD, Ph.D

Professor of Marketing and Research Methodology
ISGA Rabat / Hassan First University of Settat

E-mail: m.assoud@uhp.ac.ma

Web site: https://jcsdcb.com

Ownership
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and publisher of the JCS/D&CB.

Copyright

Each volume is copyrighted by the owner.

Permission to Copy or Reproduce

Granted to everyone, no fee. We encourage authors to submit published articles to research
aggregators such as researchgate.net or academia.edu. You may use the PDF files from the published
journal to submit to these aggregators. If you copy or reproduce a file for any other use, please email
the editor, Mohamed ASSOUD, at m.assoud@uhp.ac.ma and let him know which articles you copied
and what the use was.
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